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Аннотация 

Развитие малого предпринимательства играет стратегическую роль для развития 

экономики России. В данной статье рассматривается история становления малого бизнеса, 

проблема развития малых форм предпринимательства и сравнение Российского опыта с 

зарубежным. 
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Abstract 

Small business development plays a strategic role for the development of the Russian 

economy. This article is considered about the history of the formation of small business, the problem 

of the development of small forms of entrepreneurship and the comparison of Russian experience 

with foreign ones. 
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The formation of small companies is considered a major challenge in many countries. In 

developed countries, there has been a tremendous rise in the number of small companies in recent 

decades. 

In the Land of the Rising Sun, a number of small companies register 90% of the total number 

of state firms, of which 80% are employed in the industry. In the USA, the number of small companies 

accounts for 54% of the total. Small firms are formed and operate in all sectors of the economy. The 

leading number of small companies in the Russian Federation are concentrated in the field of home 

and professional offers, construction. 

The formation of small business started in the late 80s and early 90s, mostly after the collapse 

of the Soviet Union. The adoption of many bills eased the tax burden on firms, the transfer of benefits, 

subsidies, loans, municipal leasing, contributed to the rapid rise in the number of small companies. 

The negative side of the rise in the number of small companies was the formation of the 

shadow economy, pumping through small firms’ funds from the municipal budget into the shadow 

economy, as a result of this, methods were not invested in the formation of the state economy and its 

infrastructure. 

The recent period of the formation of small business has been marked by reforms in recent 

years. Actually, what is appropriate reflected in the formation of small companies. Trade in imported 
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products is developing successfully, trade relations are being established with the states of Asia 

(China), the states of the Arabian Peninsula. 

The complexity of the tariff liberalization period and galloping inflation led to a sharp 

decrease in the number of small companies engaged in manufacturing. During the decline of 2008, 

small firms functioned relatively well, while nearly all large and medium-sized firms went bankrupt. 

The country's small politician in relation to small business has undoubtedly helped small 

companies adapt to the complexities of the market. A further increase in the number of small 

companies in the Russian Federation is predicted. More than 30% of small companies are 

concentrated in the central area. Laws are adopted to help small businesses and important ways are 

distinguished from the federal and regional budgets with the aim of establishing small companies in 

other areas of the state. 

This fact shows that the development of small businesses is a serious political problem. The 

problem of forming a middle class hinders economic development and stability in the country. These 

factors determine the importance of a targeted state policy to support small businesses at both the 

Federal and regional levels. Creating an enabling environment for the sustainable development of 

small businesses can alleviate many social problems. 

Most small businesses do not have opportunities for their own development and are forced 

to attract resources from outside. Small businesses in Russia account for 20% of state budget 

revenues, and in some Federal subjects from 10% to 50 %. 

At the beginning of 2010, there were 1.3 million small businesses in Russia. In 2009, the 

number of small businesses increased by 20%. The growth in the number of small businesses, both 

in absolute terms and per 100 thousand people, is observed in all Federal districts. The leaders of 

growth are the Ural Federal district (an increase of more than 49.5% or 411.5 small enterprises for 

every 100 thousand residents of the district) and the North-Western Federal district (an increase of 

more than 28.3% or 432.8 small enterprises for every 100 thousand residents of the district). 

Over a million people are employed in the small business sector. A significant portion of 

small businesses 48% are in Commerce, and 30% of small businesses work in industry and 

construction. 9% of the Russian population is connected with small businesses. The number of people 

employed in small businesses in the United States is about 65% of the population. 

Since 2009, small businesses have produced about 340 trillion worth of products and 

services. Rubles, or 18% of the total volume of products and services produced in Russia. 

Of the businesses that ended 2010 with losses, small businesses account for 25% of 

businesses. 
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About 90% of small businesses are privately owned. In General, small businesses in Russia 

are located unevenly, which is influenced by economic and social factors, as well as climatic features 

of the regions. According to the state statistics Committee of the Russian Federation, a third of small 

businesses are located in the Central district, including 30% in Moscow and the Moscow region, and 

26% in Saint Petersburg. For example, about 712,000 small businesses are registered in the Moscow 

region, of which 217,000 are located in the capital. 

Thanks to the favorable policy of the capital's government in relation to small business and 

the development of the city's infrastructure, the indicators are growing every year. 

The Government of Moscow provides great support to small businesses thanks to the Small 

Business Support Fund, the leasing system, soft loans, guarantees to commercial banks that lend 

money to small businesses. 

Moscow gives out 38% of Russia's total income, half of which comes from small businesses. 

The rapid development of small businesses is facilitated by: 

1. Change in the ratio of large and small production.  These changes are helping to create 

conversion processes, resulting in an inevitable increase in the number of small businesses; 

2. Due to the development of markets, labor resources are redistributed and competition 

appears, which greatly complicates relations between market participants.  They have to develop and 

exploit new niches in production; 

3. Growing competition between enterprises allows small businesses to show their 

advantage - the ability to quickly adapt to new customers.  Because of this, it can effectively meet the 

demand; 

Due to these factors, the inevitable development of small business contributes to the creation 

of conditions for a more rational use of the main factors of production, namely personnel and financial 

and production technological resources.  Consequently, it is imperative to pay more attention to the 

small market sector, which in Russia is only at an early stage of development.  Comparison of our 

economy and developed countries shows that more small enterprises are needed, namely in the order 

of millions, to reach the level of the USA.  At the moment, there are about 20 million private 

companies registered there, and in Japan - 8 million. 

According to calculations, in order to create a true market economy in Russia, it is necessary 

to involve about 3.5 million small businesses; the absence of regional networks of small commodity 

distribution and service enterprises slows down this process. 

The problem of establishing market relations in the Russian Federation can be solved by 

developing small businesses. This will bring not only changes in the scope of the social base of 

reforms and guarantee their irreversibility, but also promote competition in the market, optimize the 
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organizational structure of production, solve the problem of employment and mobilization of human 

resources.  

 The beginning of small business development was given in the late 80 - ies of the 

previous century, but even after so much time, this sector was not able to fully realize its development 

potential, which can be seen in the dynamics of the emergence of small businesses. 

1 Dynamics of growth in the number of small businesses 

Over 1 million small businesses have been established in 23 years since 1987.  

This sector accounts for 13% of our country's GDP and provides employment for 20% of 

the population. 

 Small businesses pay taxes diligently and on time (90%), which is much higher than 

the average for all businesses in the Russian Federation. For example, in Moscow, taxes collected 

from small businesses account for 50% of all revenues. 

 Despite the low profitability and relatively high risks associated with competition, 

small businesses are able to adapt to the volatility of market conditions. Small businesses are 

constantly subject to changes due to bankruptcy or change of business direction, new businesses are 

constantly being created and old ones are being closed – this type of business can be considered the 

most dynamic. [4] 

 The growth in the number of small businesses and the increase in sales of goods and 

services is highly dependent on guarantee funds, credit unions, leasing and insurance schemes, as 

well as on foreign loans. However, as well as from other direct lending mechanisms. 

 The Russian banking system is not yet fully developed in the field of micro-credit 

programs. Since the beginning of the 21st century, there has been a big shift: if in 2000 small 

businesses received 560 million rubles, then in 10 years this amount reached 6 billion rubles. 

 Due to the constant desire of an increasing number of Russians for small business, 

small business remains a growing sector of the Russian economy at the moment. 

 Creating a socially-oriented economy is the task of the state, and the main way to 

achieve this goal is to ensure stability in the small business sector. 

 The program of the Government of the Russian Federation has included and is actively 

working on the development and implementation of a set of measures to support and develop small 

businesses. 
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